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            Rapid expansion of the media, especially the so-called  new media, namely: satellite 

television, wireless phones, modems and the Internet, in contemporary reality has 

significantly contributed to the emergence of new communication situations. The 

technologizing of  the culture and media-shaped  interpersonal communication   has 

designated recipient's new roles in contemporary audiovisual culture. New technologies have 

created  the possibility of an active human interaction - the exchange of ideas, views and 

information without having to see each other (telephone), and even - without the use of 

spoken language varieties (instant messaging). The accelerated pace of life and 

communication,  often semantically empty (the so-called "spasm of communication"), 

 lead to changes in production and sending methods of information. 

            Due to the dynamic development of the IRC (Internet Relay Chat) there emerged the 

need for translation of colloquial spoken language into text message. In this way there 

appeared  a culture of simulacra (simcult), dominated by electronic media, which, operate 

primarily with the use of simulation procedures, transform the world into a hyper-reality of 

simulacra. This process determines the twilight of the traditional paradigm of culture, based 

on the dominance of words and writing. A new model of culture, therefore including  

communication is based on the widely understood  audio visual code - the dominance of 

visuals, of pictorial representations and seeks to replace the classical forms  with  audiovisual 

ideographic
1
 forms.  As noted by Vilem Flusser

2
,  the era of the alphanumeric society is 

ending , the society which uses the alphabet, and the "new elite thinks numbers, forms, colors, 

sounds, but less and less words." The result of moving  from the verbal language is the 

creation of numerical population. The central point in which communication processes take 

place in this society is the Internet, which establishes a new formula for the  broadly 

understood " monitored literacy " (screen literacy)
3
. This in turn leads to the iconization of 

letters, i.e. the electronic writing comes to us as  an image .   

         

 

 
1W. Ong: Oralność i piśmienność. Słowo poddane technologii. Przeł. J. Japola, Lublin 1992. 
2V. Flusser : Społeczeństwo alfanumeryczne. tłum. A. Kopacki "Lettre Internationale" 1993/94 
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With the new media reality, there  also emerge new conversational styles, consisting of the 

expanded possibilities of verbal communication (Text Messages, emails), and online 

networking between the participants of live interactive chats (IRC). New media, therefore 

activate the  "interface to interface" contact , which has an impact on the formation of new 

cultural and socio-linguistic conditions of communication in general. It is, therefore, worth 

observing the way in which the  "new communication"  appears  in native languages. 

             In contemporary interpersonal communication, carried out with the use of   new 

media,  there dominate  Aglicisms,  language abbreviations (comp, fon, msg = message,      

mtf = more to follow,  nc = no comment, lol = laughing out loud), iconographic signs, 

pictograms (emoticons) and  a hybrid language ( tesh ',' jush ',' bosh ',' loffciam '). Inevitably, 

this leads to the impoverishment and deformation of the mother tongue - in this case - the 

Polish language. The young generation, vulnerable to AIDS - a new theory of communication 

understood as the Anti- Information Deficiency Syndrome
4
, strives to make the fastest and 

most economical course of information exchange . As noted by Tadeusz Miczka: "In an era of 

cultural crisis and spasmodic computer communication, people speak, write, and read in a 

different way than before."
5
 The result of these processes is the emergence of a new code, 

used for communication between the representatives of the younger generation. This code 

remains largely incomprehensible to the rest of society, which creates a barrier in  

intergenerational communication, hindering, and sometimes making  communication within 

the community using the same language impossible.  According to Marek Karpinski  

"Between the grandparents and grandchildren, and even between parents and children, there 

are created rifts still difficult to bridge."
6
 Today's Polish  teenagers communicate better with 

their peers   from around the world, using a specific, yet universal code for their own 

generation than with their own families. The modern world - the global village expands 

breadth rather than depth, and does not create bridges between generations based on a 

common culture, tradition, history and language. In the light of these considerations it can be 

assumed  that in future there may appear a  need to redefine the  idea of communication 

competences. Here is the vision of the future drawn by  Marek Karpinski: "My generation 

may not find common language with their children, but they are sure to find a common 

language with their peers from the U.S., Taiwan and Peru. They will find common grounds 

having the same fascination with popular culture role models, the same culinary taste - Big 

Mac with fries and  Coca-Cola to follow  - a common language in the colloquial sense, 

becomes American English. Something for something. " 
7
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